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place. Spend wisely and on what is 
important as well as planned things.
I would like to take this opportuni-
ty to congratulate the class of 2019 
from primary to high school all the 
way to tertiary institutions we cele-
brate you and salute all those pro-
moted to the next class grade etc.

A special massage to those who will 
repeat their class, difficult as it may 
be you have not failed you are just 
not ready for a promotion and there 
is nothing to be ashamed of. Rise up 
and with grace and elegance let the 
race begin. 

I am reminded of a quote I learnt a 
long time ago, to everyone “yester-
day is my past and gone, tomorrow 
is my future while here and now is 
all I have”, take it one step at a time 
and breath, every time remember 
to breath. Isaac Mavuso, Publishing 
Editor – BizBulletin

Well, well, well, it is that time 
of the year, 2019 is coming to 
a fast close as the hustle for 
the year is laid to rest while 
2020 is just around the con-
ner and soon the new year 
will be upon us and the hus-
tle begins.

I am sure like me most are in deep 
thought in reflection looking at the 
previous year and asking what have 
you achieved and somehow you 
there a beginning train of thought 
pregnant with hope and aspirations 
for the new year.

Let’s start here, make sure the fes-
tive season is a rejuvenating time 
for you and not a stress creating 
time. January is the time to begin 
building your dreams and aspira-
tions and it is not wise to start from                         
a stressful

EDITORS NOTES
Isaac Mavuso Publishing Editor 

EDITORS PIC By Nhlakanipho Gabriel Mbhokane

SOUTH AFRICANS ARE SWIMMING
A N D  D R O W N I N G  I N  D E B T

While the cost of living is on the 
rise the world over, in South Africa 
the debt is rising too. We can say 
that South African are swimming 
while others are drowning in debt. 
According to the latest report by 
DebtBusters as South Africans we 
are borrowing more than we can 
pay and this is a behaviour is get-
ting worse claims the report.

The recent quarterly DebtBusters 
report shows that South African 
consumers’ debt has increased 
significantly in the past four years 
compared to what they earn, the 
highest was the last quarter this 
year in 2019.

Benay Sager, Chief operating officer 
at DebtBusters says. “The report 
found that the debt-to-income ra-
tio has gone up massively over the 
last few years and this is particular-
ly concerning ahead of the festive 
season, when we know people are 
under the pressure to spend more”
DebtBusters is South Africa’s largest 
and most trusted multi award win-
ning debt Management Company. 

Since their establishment they have 
already helped over 60 000 people 
to manage their debt and to help 
ease their financial frustration.

 “The number of debt clearance

certificates issued to DebtBusters’ 
clients increased by 69% per year 
between 2015 and 2019 this is ten 
times increase almost this is just  on 
a four-year duration. This year the 
organisation granted almost 5,000 
clearance certificates. 

“This means that more people are 
seeking help and then making the 
effort to settle their debts and be-
come debt free. Debt counselling is 
helping thousands of South Africans 
get a fresh start in life,” Says Debt-
Busters. Remember to spend your 
money well.
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Reading the book Black Tax, 
Burden or Ubuntu? This got 
me thinking about and re-
flecting about what it meant 
to be a black person and the 
roles and responsibilities 
that were entrenched very 
early and a clear expectation 
when you grow-up.

Black people have always taken care 
of each other, we have always been 
our sister and brother’s keeper. 
There are two statements that re-
ally depict the heart mind and soul 
of a black person in the olden days, 
even long before oppression and 
the brutal part of it. 

It turned the Spirit of Ubuntu into a 
burdensome some chore for many 
loving and kind families. Children 
need their parent’s affection raw 
and untainted. That is difficult when 
you parents are rising villages and 
you having to adapt to that.

The statements are, it takes a village 
to raise a child and akunantandane 
translated “there is no orphan” 
were the conner stones for any 
black community, the embodiment 
of the Spirit of Ubuntu. We did not 
adopt children we raised children 
there was nothing legal or illegal 
about. It was the way of life. 

Black Tax, Burden or Ubuntu nar-
rates a story of a family that took 
in children family or not adults 
too. The story resonates with most 
township people more so in cities 
that drove the economy where ev-
eryone believed that is where they 
need to be some to change their 
lives and of their families, by finding 
employment of better education. 

The author shares the experience 
of people dropping in unannounced 
and being welcomed by their par-
ents and how they also seemed to 
get better treatment and the lessons 
he learnt from his parents as well as 
bonds that were formed during that 
time. I guess the abruptness of how 
other came in their lives and in the 
same way vanish leaving the in com-
plete is my sense.  

Here is an extract taken from the 
book Black Tax: Burden or Ubuntu? 
As written by Lucas Ledwaba, edit-
ed by Niq Mhlongo, published by 
Johanthan Ball Publishers. What do 
you do when a complete stranger 
turns up on your doorstep, asking 
for a place to stay while he looks 
for work? Or when a distant rela-
tive asks you to take in a truant son 
who had dropped out of school and 
was hanging around with the wrong 
crowd?

Do you flatly turn them down on the 
grounds that you have seven chil-
dren to raise and that your home is 
only a three-bedroomed house with 
just enough space for your family? 
Or do you try to explain that you 
are under a lot of strain as you are 
in the process of building up your 
business and money is really tight?

Well, not in the Ledwaba house-
hold of the 1980s and early 1990s. 
At one stage there were as many as 
20 people: cousins, children of ac-
quaintances of our parents, great-
aunts, uncles and aunts, as well as 
a few strangers, living with us in our 
home in Soshanguve. WOW

Black Tax, Burden or Ubuntu
Written by Lucas Ledwaba

B O O K  R E V I E W SHELL LAUNCHES AN 
INDEPENDENT REWARDS PROGRAMME

Over the year’s business have 
had to up their game in light 
of the level of competition 
from their peers. Service sta-
tions are among business that 
has had to really respond to 
the client’s question of what 
is in it for me. 

When petrol is petrol any-
where why should I prioritise 
coming to you and spend my 
money in your business? Re-
sponding to such questions 
businesses partnered to-
gether with exclusive points 
systems as a way to reward 
customers for their loyalty to 
the business, costumes col-
lected loyalty points that are 
redeemable as a discount or 
a purchase to the value of the 
product or service.

In a bold and courageous move 
Shell has decided to end

its rewards partnership with Clicks 
to independently launch a new re-
wards programme V-Plus. 

I bet this is a game-changer for the 
industry. Available at participating 
service stations. Palesa Mokaba, 
head of marketing for Shell South 
Africa said “Shell understands that 
South Africans face an uphill finan-
cial battle and are always looking 
for ways to save money,” and the 
“V-Plus loyalty programme, cus-
tomers can earn cash rewards when 
they visit Shell and they can spend 
them on whatever they like, with 
the cash rewards available for re-
demption from as soon as 20 Janu-
ary 2020.”

V-Plus rewards will see customers 
earn of 15c cash for every litre of 
fuel they purchased at any partic-
ipating Shell service stations. As a 
lunched treat shall customers will 
earn double cashback rewards from 
the 1st December 2019 until 31 Jan-
uary 2020, they can claim 30c cash 
back for every litre of fuel

purchased at any participating Shell 
service stations.

To qualify for the loyalty and re-
wards customers should sign-up 
for the programme and there are 
two ways you can sign-up, one is 
by dialling *120*7368# or you can 
registering online using mobisite on 
www.v-plus.co.za. 

Here is what in it for you should you 
sign up. 

Immediate cash redemption on pre-
vious transactions from 20 January 
2020. Cashback rewards that can be 
used both on fuel as well as Shell 
Select stores at participating Shell 
service stations. V+ offers a ben-
efit of 50% or more to customers 
compared to the previous loyalty 
programme which saw customers 
typically earning 10c per litre back 
on fuel. 

If you register in December 2019, 
for a V+ as a customer you stand a 
chance to win a million rand.
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In our days Data is a basic 
need and data falling is in-
clusion a respect of a basic 
human right that will enable 
and ensure all South Africans 
are connected well to com-
municate amongst ourselves 
and to the world. Smart and 
affordable connectivity will 
drive economic participa-
tion.

The competition watchdog has in-
structed two communication giants 
and mobile operators in South Afri-
ca MTN and Vodacom to drop data 
cost in the range of 30-50% in the 
space of months. This is music to 
the data must fall campaign. The

commission also ruled that mobile 
operators must also give or avail 
limited free daily data to prepaid us-
ers, to ensure that consumers have 
access to connectivity.

For two years the commission has 
been doing research getting to un-
derstand what makes our data cost 
so expensive. While MTN and Voda-
com blames the high cost to a lack of 
spectrum failure of the government 
to issue the licence for increasing 
spectrum in the country and MTN 
having spent over 50 Billion in de-
veloping this infrastructure.

James Hodge, the chief economist 
for the commission, dismisses the 
claim by the mobile giants he said 
the research looked at their overall

profitability, which accounts for any 
costs, including South Africa’s lack of 
spectrum, adding there was no cost 
explanation for the high prices. He 
continued to say looking at the an-
nual financial statements for these 
mobile operators this includes voice 
and data, had consistently delivered 
price mark-ups of 20 percent to 25 
percent, on average, over the past 
six years.

In 2016 EFF Fana Mokoena said 
South African cellular companies 
had infiltrated the African market 
successfully‚ but because of political 
will‚ other countries in Africa were 
not allowing them to abuse their 
people like they did South Africans. 

MTN is a South African company

that does business in Nigeria and 
Kenya. Their tariffsare cheaper in 
those two countries than they are 
in South Africa. Vodacom is a South 
African company with tentacles in 
Kenya but their tariffs are cheaper 
in Kenya than in South Africa.”

Mokoena said pay-as-you-go data‚ 
which was largely used by the poor-
est of the poor‚ was more expensive 
than contract tariffs which were 
subscribed to by high-end custom-
ers. “These companies clearly do 
not have the interests of South Af-
ricans at heart‚ especially the poor 
masses who could benefit greatly 
from the dissemination of informa-
tion in health‚ education and eco-
nomic matters.”
The Commission did not specify

how much free data should be 
made available, but said it should 
be sufficient to ensure each citizen’s 
participation in the online economy 
and society and the objectives to 
meet in the process.
Such that the commission will en-
gage experts in the field to deter-
mine the appropriate amount of 
daily data. The is also a need for an 
industry-wide tactic to zero-rating 
of content for the public benefit by 
organisations, such as non-profit as 
well as educational institutions.

On zero-rated content, Vodacom 
has an online education portal 
e-School which provides education-
al content for grades R - 12 learners 
and Careers for job-seekers, giving 
them the opportunity to look for 
jobs and upload CVs for free.
The report has been welcomed by 
the Ruling Part ANC, Pule Mabe 
said “The citizens of our country, 
especially the working-class, poor, 
youths, students and women, are 
robbed of their income which they 
spend more than 25% on the tele-
communications services, including 
data services. The majority of our 
people, due to the widening digi-
tal divide, are unable to enjoy the 
benefits of a digital economy, which 
deprives the poor of full participa-
tion in the democracy of our coun-
try. This further stifles development 
and growth of small businesses.” 
 
The fall of data prises will go a long 
way for the embattled township en-
trepreneurs and start-ups, business 
infrastructure online and when peo-
ple poor can access this on their fin-
gertips at a more affordable price, 
it will be a win to the growth and 
development of the township econ-
omy. The drop of the price will give 
increased participation and such 
will still increase the operator’s bot-
tom line. We as a people don’t win 
alone, business wins too.

BLACK EXCELLENCE
Former CEO of Business Leader-
ship South Africa and Black Man-
agement Forum former leader and 
stalwart Mr. Bonang Mohale has 
recently been appointed Chairper-
son of the Bidvest Board. 
The Black Management Forum 
(BMF)

welcomed the appointment and 
congratulated Mr Mohale. BMF 
President Andile Nomlala com-
mended Mr. Mohale’s exemplary 
leadership by saying that “he is a ca-
pable leader and accomplished pro-
fessional who espouses the values 
of the BMF. His steady and unfal-
tering leadership serves as a great 
inspiration to black

professionals and will be invaluable 
to driving Bidvest forward”. For-
mer CEO of Business Leadership 
South Africa Busisiwe Mavuso too 
to tweeter to congratulate Mr Mo-
hale and said, “Bidvest is exception-
ally privileged to have your wisdom 
at their service.” She continued to 
wish the new chairman all the suc-
cess. “With him at the helm, the 

com pany is bound to take giant 
steps which will engage in business 
operations that contribute toall 
South Africans, particularly black 
Africans,from employment to sup-
ply chain and procurement oppor-
tunities” Nomlala continued.
 
BizBulletin SALUTE and thank you 
for your continued leadership excel-
lence in the country and the com-
panies you’ve diligently served, you 
are a beaming light of inspiration 
that transcends color and our guide 
to Black Excellence.

DATA MUST FALL” RULED THE 
COMPETITION COMMISSION

PICTURE BY CITIZEN.CO.ZA

MR. BONANG MOHALE BIDVEST CHAIRPERSON 
www.coresharesevents.co.za
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WE SALUTE MR.TSHEPO MOKOENA WINNER OF THE 2019 SOUTH AFRICAN MEN OF THE YEAR AWARD, THE EVENT WAS HELD AT SUN CARNIVAL CITY. A MAN PROUD OF HIS 
DAUGHTER AND THE DAUGHTER WAS THE PROUDEST OF HER FATHER’S ACHIEVEMENT, TREATMENT, LOVE AND SUPPORT. NDODA!

THE NEWLY ELECTED NATIONAL CLAP N TAP EXECUTIVE COUNCIL AND BUSINESS CHAMBER LEADERSHIP. ELECTED AT THE FIRST NATIONAL ELECTIVE CONFERENCE IN DURBAN, 
WITH MR THEMBA GOGELA CHAIRPERSON OF TSOHANG YOUTH PROJECT, MR MATHOSA CLAP N TAP AWARDS.
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SPENDING YOUR

Festive holiday can be very 
exciting temporarily with a 
devastating trail at the end 
for many people. The fes-
tive holidays are driven with 
make you feel good kind 
and giving advertisements 
as well as many store pro-
motions leading to compul-
sive buying and unplanned 
spending.

December is a month like the other 
eleven pumped with two weeks of 
holidays if you are not careful with 
your money you will end your year 
low on cash and high on stress, debt 
and regret. 
Now, there is nothing wrong with 
spending and spoiling your loved 
ones with trollies field with goodies 
fashion and delights it is the festive 

season to enjoy for as long as it is 
budgeted for. Retailer’s adverts will 
make-believe the best and only time 
to buy and get great deals starting 
from the black Friday to the 24th 
of December. Some things can be 
cheap especially when you buy for 
cash well credit is another. The buy 
one get one free does not mean you 
have not paid and retailer is busi-
ness and business is about profit.

The question is how to survive the 
festive season and into a new year 
with joy and content heart looking 
forward to the following year’s fes-
tive season and festivities. Let us re-
veal this great and well-kept secret 
called “PLANNING”. 

You have to plan how you are go-
ing to spend your holidays. Re-
member you can’t spend what you 
don’t have. This means your plan 

will include a budget. Effective 
budgeting includes building good 
savings over time. You don’t en-
trust your budget on your Decem-
ber salary.

Here how you should go about it, 
use the four W’s and the H. We 
don’t plan because we want to or it 
is the sexy thing to do but because 
it is the one activity that will help us 
keep sane especially if you are the 
one spending. It is also important 
to advise the family what is hap-
pening and how you plan to achieve 
the goal and what it means. What, 
Where, Who, When and How?

It is simple, first what you need to 
spend on, where are you going or 
spending on, when are you plan-
ning to spend times and dates, who 
is this for or who will be part and fi-
nally How much will be spent.  You 

MONEY  W I S E LY

THE TEAM
Isaac Mavuso – Publishing Editor
Jemito Khoza – Layout Design 
Tel: 081 571 1658
E-mail: Itmavuso@gmail.com
E-mail: Info@bbulletin.co.za
Website: www.bbulletin.co.za

have to stick to the allocated bud-
get, buying clothes make sure ev-
eryone is clear what they can spend. 
Also if you can before spending, 
shop-around make a comparison 
check if you can’t find it cheaper 
somewhere. Be careful not to spend 
more, time, money for what seems 
less.  Keeping to the budget is going 
to test your character and resolve, it 
won’t be easy. 

You will have to resist and the 
temptation to derail and keep 
within the budget.  HAPPY 
HOLIDAYS, HAPPY SPENDING 
and SPEND WISELY 

Visit www.isaacmavuso.co.za for a 
personal budgeting template. 

1.     Set a clear goal, your aspira-
tion what you want to achieve and 
by when would you want to achieve 
your goal.

2.     Set out a plan and plan sim-
ple, start now and write everything 
down.

3.     Understand and connect with 
your why. This will be your muse 
or inspiration when the going gets 
tough, it could be a picture of your 
family or anything you want. It must 
have the power to help you connect 
with your goal as a reminder of why 
you can’t afford to fail.

4.     Every successful person will tell 
you they did not do it alone the got 
help along the way. Identify who can 
help you and what kind of support 
you will need from them. This could 
be a mentor a partner, sponsor of a 
private or government agency.

5.     Remember you are human and 
in this life there two things you will 
experience whether you want to or 
not. The moment you are born you 
are guaranteed failure and death. 
Well, you can’t do anything much 
about death but the failure you 
have all the power you need and 
will to deal with.  I learned it is not 
how you fall it is how well you rise 
after a fall that will define you. Con-
nect with you why and you are on 
your way up.

6.     Make your to-do list now, today, 
this very moment. Start small with 
clarity and specifics to what you 
want to achieve. Luck is on the side 
of those who believe their more 
than what meets the eye. 

REMEMBER, THE BASIC SPENDING PINCIPLE, YOU CAN’T SPEND WHAT YOU DON’T HAVE.  Picture https://chainstoreage.com/

2020
SIX THINGS TO 
BE AMAZING
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 escaped a recession, well econ-
omist are still cautioning that this 
does not mean we are out of the 
woods yet. 

The National Development Plan 
dedicated an aspiration that by 
2030, 90% of jobs to be created by 
small, medium and micro enterpris-
es (SMMEs). This would level into 
a competitive plane progressive 
economies that are dedicated to 
managing and proactively address-
ing unemployment. And for our 
country, the success of this ambi-
tion will deal

decisively with poverty and inequal-
ity in our communities.

The question we need to ask is; how 
will the NDP vision be achieved? 
When the splurge of violent pro-
tests are burning businesses and 
looting the very Small Businesses 
that are meant to absorb the many 
unemployed of which some are the 
very protesting looters. What has 
become of our beloved country?

Then recent sequences of pro-
test in Gauteng and around the 
country including the attacks 
on non-South Africans, in par-
ticular, the businesses and the 
lootings as well as the violent 
nature of these protest; the 
daylight robbing of business-
es and people, the burning of 
the businesses, homes, and 
infrastructure and people is a 
superb way of Gautrain-I ng 
further unemployment in the 
country and segregation from 
the continent.

The latest unemployment stats 
from STATS-SA the previous (sec-
ond) quarter has revealed that over 
four hundred thousand layoffs have 
increased the number of unem-
ployed to almost 30%. This is the 
highest we have been and South 
Africa is one of the countries with 
the highest unemployment rate in 
the world.

The release of the devastating un-
employment, stats prompted Pres-
ident Ramaphosa to describe the 
current unemployment as a “Deep 
and serious crisis.” 

While the government is battling to 
come to terms and to deal with the 
unemployment numbers. 

The hub of economic activities is 
swimming in a spade of protest, 
these protest if not well managed 
will plunge the country onto a 
downgrade by the rating agencies 
and ultimately sending us into a 
RECESSION and really nailing the 
poor into more and more poverty 
for days without end. Even though 
our economy picked up 3.1% in the 
second quarter of 2019, we just nar-
rowly

S O U T H  A F R I C A N
ECONOMY THREAT: A DEEP SERIOUS CRISIS

THE CURLOOTINGS ARE FOR PLEASURE, IN THE FUTURE WE COULD BE FIGHTING FOR A SLICE OF BREAD IN HUNGER AND REGRET.  Picture: www.voanews.com/africa

GROW OUR ECONOMY TOGETHER to facilities/platforms, amongst oth-
ers, that will enable them to nurture 
their innovative ideas. 

This is one of the facilities/platforms 
where we nurture entrepreneur-
ship, and it is not only available to 
students but the small business 
community of Katlehong and adja-
cent areas. It is significant for us to 
hold this media briefing in a town-
ship where government has already 
invested resources including tech-
nology, infrastructure and technical 
skills to support businesses.  

During the budget speech, in July 
2019, the Minister for Small Busi-
ness Development,

Khumbudzo Ntshavheni announced 
specific goals and targets that 
would guide the work for the term 
of office of the 6th administration. 
The Department is today announc-
ing progress that has been made to-
wards the goal of improved access 
to finance, including initiatives to 
make SMME finance more accessi-
ble and affordable.   
Access to finance is impacted by a 
variety of factors but the Depart-
ment considers four (4) fundamen-
tal determinants as imperative:

I. Location of business support ser-
vice and the times it takes to ap-
prove applications for funding.

Khumbudzo Ntshavheni, 
Minister for Small Business 
Development, brief on mea-
sures and instruments to 
give access to finance for 
SMMEs in Katlehong, Cen-
tre for Entrepreneurship and 
Rapid Incubation, Ekurhuleni 
TVET College.

The Centre for Entrepreneurship 
and Rapid Incubation of the Ekurhu-
leni TVET college, Katlehong cam-
pus because is committed that SM-
MEs must have access to strategic 
resources such as skills, knowledge-
networks, finance, and access Continuing Page 10
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II. Requirements imposed on SM-
MESIII. Complex application forms 
and,
IV. Cost of Finance1. Location of 
business support services (SEFA 
and SEDA) and turnaround times 
to communicate funding decision: 
While SEFA offices are located 
across all Provinces with a presence 
of 82 offices across the districts, 
majority of our SMMEs still do not 
know about SEFA and where to find 
them. 

The Department has started to im-
prove communication about our 
agencies and our programmes in-
cluding the various funding instru-
ments available through us. The de-
partment has decided to avail SEFA 
and SEDA services through all our 
incubators and LED units of munic-
ipalities. 

The incubators and LED units will be 
supported by the regional offices of 
our agencies. The training of LED 
officers and staff at incubators will 
commence at the Districts where 
the President has already launched 
the District Development model. 
The Department is engaging with 
SALGA on a national roll-out pro-
gramme. In addition, application for 
SMME funding by SEFA is available 
online at www.sefa.org.za. 

SEFA has started to improve on the 
time it takes to make, and

communicate funding decisions. 
For online applications, an applicant 
is guaranteed to receive feedback 
on the completeness of their appli-
cation within two (2) days of submit-
ting the form. When the application 
is hand delivered at the SEFA offic-
es, an applicant should get immedi-
ate feedback. SEFA is implementing 
a 20-days turnaround time on bridg-
ing finance and 30-days on term 
loans from the date of receipt ofan 
application, to the date of commu-
nicating a funding or non-funding 
decision to the applicant. This is 
but a start, as we continue to work 
on improving the SEFA turnaround 
times to match those of private 
banks. The goal of the department 
is to have SEFA implement turn-
around times of 5-days on bridging 
finance and 10-days on term loans 
within the next three (3) years.

2. Requirements imposed on SM-
MES: Another major impediment 
to funding access by SMMEs is the 
requirement to provide unencum-
bered funds when SMMEs apply for 
funding. In this regard, SEFA does 
not have a requirement for unen-
cumbered funds but requires oper-
ational involvement of the owners 
in the business.

3. Common Application Template: 
Incidents where small businesses 
have to pay consultants to complete 
applications for funding are all too

common in our country and this 
has served to discourage entrepre-
neurs who have viable businesses 
or business ideas but lack money 
to pay consultants. During the De-
partment’s Budget Vote address, 
the Minister committed the depart-
ment to “adopt business templates 
that are currently used by NEF as 
we coordinate the development of 
common templates with the IDC, 
Land Bank, and NEF. 
Our view remains that the adoption 
of common templates for funding 
applications by DFIs will improve ac-
cess to funding and lesson the bur-
den of doing business by SMMEs. 
We also believe that when these 
templates are known and available, 
DFIs will improve the turnaround 
time in the approval of funding ap-
plications”. 

The common template is ready! 
Seda, Sefa and NEF will start to use 
it, while the Land Bank and IDC ar-
efinalizing their processes to adopt 
the common template as it related 
to SMME funding. The template is 
a critical measure that should sig-
nificantly reduce red tape for our 
SMEs in terms of the time it takes to 
develop business plans for various 
DFIs, and reduce the financial cost 
of sourcing support from DFIs.

4. Cost of Finance: During the June 
2019 SONA Response, the President 
of the Republic, His Excellency Mat-
amela Cyril Ramaphosa announced 
that the Department of Small Busi-
ness Development will introduce a 
blended financing model with full 
adoption over the next three years, 
commencing in the current financial 
year (2019/2020). 

The Minister explained during the 
Budget Vote address that the blend-
ed finance model involves the mix-
ing of grants and loans with the aim 
to lower the cost of capital for bor-
rowers and increase access to fund-
ing. By adopting a blended funding 
model, SEFA will, strengthen SMMEs 
capital structures andconsequently 
increase their chances of sustain-
ability. Further, the blended fund-
ing model will enable leveraging 
of SEFA’s funding to achieve higher 
development impact through the 
crowding-in of investment to SM-
MEs. It entails availing capital to 
SMMEs on a blended basis:

(a) Debt funding (which attracts 
interest on the loan amount de-
pendent on the risk profile of each 
SMME), blended with. (b) Condi-
tional grant funding. (This is a grant 
– therefore there is no interest on 
this capital & the capital is also not 
repayable provided that the con-
ditions of the grant are met by the 
beneficiary SMMEs). 

The two main criteria to be consid-
ered for the Blended Finance Pro-
gramme are: 

I. the SMME must be creating or 
maintaining a minimum of 10 jobs 
II. The jobs created must be

sustainable i.e. the jobs created-
must remain in existence for a con-
tinuous period. 

5. South Africa’s unemployment 
challenge: In the past few weeks, 
South Africa received a mixture of 
good and bad news. I prefer to re-
mind you about the good news first, 
which relates to the 2nd SA Invest-
ment Conference led by our Presi-
dent. I need not remind you that 
the 2nd SAIC attracted investment 
commitments of over R363 Billion 
into our own economy with a po-
tential to create over 400 000 jobs 
once the projects are implement-
ed. In addition, the investments 
announced at the Investment Con-
ference include commitments for 
SMMEs to participate in the value 
chains.

At the very conference, the Minister 
participated in a panel discussion 
on SMEs and Start-ups where she 
engaged with very innovative young 
entrepreneurs,whose products and 
models of business are game chang-
ers in the economic sectors they are 
participating in. That engagement 
strengthened the view that young 
people of our country are the fu-
ture and initiatives to support them 
must be intensified. 
 
The bad news reached our country 
through the 3rd Quarter Labour 
Force Survey report of Statistics 
South Africa. The report indicated 
an increase in official unemploy-
ment rate to 29.1% compared to 
the second quarter of 2019. This 
effectively meant that the number 
of unemployed persons increased 
by 78 000 in Quarter 3. (a) Fund-
ing 100,000 Young Entrepreneurs: 
During the Budget Vote address, the 
Minster announced a plan to fund 
at least one hundred thousand (100 
000) young entrepreneurs who will 
be funded through the Small Busi-
ness and Innovation Fund (SBIF) 
over the MTEF.

The SBIF aims to promote and facil-
itate funding of entrepreneurship 
and innovation in key industrysec-
tors, and enhance financial inclu-
sion by increasing access to finance 
for enterprises owned by targeted 
groups (women, young people up 
to the age of 40, township and rural 
entrepreneurs). The Small Business 
and Innovation Fund is a unique 
fund that is meant to mainly ad-
dress a particular gap in the funding 
landscape. The Fund targets under-
serviced SMMEs in the early stages 
of the business development cycle 
but it also includes funding for busi-
ness expansion. It provides a range 
of financial instruments beyond 
what SEFA can ordinarily offer. 

For early stages of the business life 
cycle, the SBIF targets funding for 
Ideation; Proof of concept; early 
stage market entry (commercializa-
tion) and business scale up. A range 
of financial instruments will include 
debt, quasi-equity, mezzanine and 
a combination with conditional 
grants. 

The SBIF distribution is aimed at 
achieving provincial and district 
spread. The department is aware 
that to sustain large numbers of 
successful start-ups, we will require 
partners and therefore the SBIF 
makes provision to fund partners 
(incubators).
The Partners (e.g. incubators) must 
meet a set criteria, which includes: 

I. Have a minimum of 3 years’ rele-
vant track record and demonstrate 
ability to leverage additional funds 
from private funders. II. Have sys-
tems, processes and credible loan 
administration system in place with 
a solid pipeline of SMMEs. III. The 
funding must meet developmental 
impact targets. IV. Compliant with 
SEDA general guidelines and stan-
dards for incubators and enterprise 
development.  

For individual SMMEs to qualify for 
SBIF funding one must be:

I. A South African citizen. 
II. Registered entity with a fixed 
physical address. III. Registered 
within South Africa. IV. Compliant 
with applicable legislation. V. Use 
the application template that meets 
the requirements of SEFA’s loan ap-
plication criteria. VI. The majority 
shareholder and the owner manag-
er of the business; 

SEFA has commenced the approval 
of applications for funding with the 
target to approve R450 millionon 
the SBIF and R560 million across the 
other SEFA funding instruments by 
December 2019, which will cumula-
tively amount to R1 billion approv-
als and at least 70% disbursements. 
To date, SBIF approvals sit at R100 
million covering the provinces of 
the Eastern Cape, KZN and Western 
Cape and targeting to create/main-
tain 7517 jobs.   

6. Funding SMMEs to create jobs: 
Through the total SEFA allocations 
including the SBIF which will cumu-
latively amount to R11.5 billion over 
5-years, the Department will fund 
590 000 SMMEs with the estimat-
ed jobs created/ maintained total-
ling  665 000 over the same period. 
However, the department plans to 
leverage an additional R10 billion 
over the 5 years, which should be 
enable the SMMEs to maintain/ cre-
ate at least 1 million jobs.
   
As we announce these measures, 
we are aware that there will be chal-
lenges and we will swiftly respond 
to them and improve on our work. 
What is important is that the work 
has started!!! We are focused on 
the goal, we are ready for the criti-
cism but we are inspired by the for-
mer British Prime Minister, Winston 
Churchill who counselled us that 
“success is not final, failure is not 
fatal: it is the courage to continue 
that counts”. As a country we have 
recently learnt this from the world 
rugby champions, the Springboks.   
Let us grow this economy together! 
Stronger Together  
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C O U R A G E  O R  F E A R
Y O U  C H O O S E

The most crippling emotion 
that holds millions of people 
back from experiencing their 
excellence and achieving their 
goals is FEAR. This emotion 
takes over and breaks you, 
bit by bit; it’s a creepy-crawly 
snake with its eyes fixed on its 
prey. Clutching its prey while 
spitting in your eyes as it blinds 
and disorientates you while it 
rolls itself around your body 
patiently with such grace, par-
alysing and

breaking bones with every squeeze, 
taking its time swallowing you as it 
claims its victory.
Each time you want to pursue your 
goals with the hope that you will 
build a good life and enjoy success, 
fear will creep in and build in you 
the mighty walls of Jericho which 
seem immovable. All this, as you 
stand as witness to your own pain-
ful downfall.

Our lives have a purpose that is 
greater than us. Fear will destroy 
your excellence and tear your aspi-
rations to shreds, reducing you to 
nothing.  If you rest in the comfort 
of mediocrity and self-pity, fear will 
conquer you. The nail on this coffin 
is accepting such as what is – call-
ing it FATE because you have been 
consumed by fear. So, what are we 
afraid of? What is your fear? Human 
beings mostly fear the unknown, es-
pecially rejection.  A simple NO hits 
so hard with the power to see you 
quit. Just a single NO… and you can 
find yourself making excuses as to 
why it will not work out. 

So much of our time is spent making 
excuses to convince ourselves why 
our business won’t work. We ignore 
our very dreams and aspirations and 
pull ourselves out of our dreams.  
We find reasons to convince our-
selves that we are the wrong people 
to pursue and achieve those goals.  
Another nail in the coffin is when we

start throwing our dreams in the 
world beyond our own and claim, 
perhaps not in this life, but maybe 
in next lifetime.

The scriptural teachings from the 
book of 2 Timothy 1:7 puts it in a 
context that is easy to understand; 
“For we have not been given the 
spirit of fear, but of power, love, and 
of a sound mind”.  Let us explore 
this context a bit, the Bible tells us 
we have not been given “the spir-
it of fear “– what does this mean? 
Well, simply put, there are elements 
of fear however “we have not been 
given the spirit of fear but (the spir-
it) of power”.  

This is our authority over fear - the 
power to prevail over it. We can 
experience fear, but we have the 
POWER to overcome it. We can 
choose to rise above any kind of 
fear. 

The remedy and the keys are con-
tained within the text; “for we have 
not been given the spirit of fear, but 
we have dominion over fear. It is 
conquered with the power of love, 
and of a sound mind”.Remember 
love is kind and patient; that is who 
we really are.  We just need to act 
with love and with a sound mind.  
Nelson Mandela once said; “cour-
age is not the absence of fear but 
rather the judgement that some-
thing is more important than fear” 
and “The brave man is not he who 
does not feel afraid, but he who 
conquers the fear.” 

The following are the most com-
mon fears:

REJECTION: 

Someone makes a call to propose 
or sell something, perhaps they 
are looking for work.  The moment 
they hear a NO, they are paralysed 
by fear and lose the confidence to 
make another call.A NO, feels like an 
attack to them, feeling they are not 
important or less of human beings. 
You are so important. 

FAILURE: 

What will do people say if I don’t 
make it? Maybe you start some-
thing, and things somehow do not 
go your way, or a deal goes wrong; 
it’s easier to stay down because of 
the fear of being a failure or loser 
paralyses you. You even stop trying.

SUCCESS/UNKNOWN:

What will happen when I get there?  
Will I change? Will I cope? What will 
people say about me? The source 
of this fear is that somehow, we se-
cretly hate or are sceptics about rich 
people.

Your thoughts are powerful, enter-
taining negative thoughts steals the 
opportunity you have in achieve 
great things. Think good thoughts, 
happy thoughts - you can only have 
one thought at a time. 

Which one will it be? YOU CHOOSE.

You can live a good, successful life, 
but you will need to work at it daily, 
one step at a time.  Remember you 
are not exempted from fear or oth-
er realities of life. Awareness is key; 
be aware when fear creeps in.  This 
is the key to building the courage 
and tenacity you need to soldier on 
and fulfil your goals. If I am aware of 
things, I can deal with them.  

Great men and women have un-
derstood the spirit of fear, issue is 
mind over matter. When you are 
overcome by fear,just remember 
that “courage is never the absence 
of fear, but the ability to pursue and 
focus on your goal despite the pres-
ence and the experience of fear in 
your life.”   

It’s mind over matter; you are in 
CHARGE!  Claim it and fly high into 
good sunlight.  You have not been 
given the spirit of fear, but of power, 
love, and of a sound mind”.   

FEAR OR COURAGE - YOU CHOOSE…

ISAAC MAVUSO, BUILDING A SUCCESSFUL KASI BUSINESS Picture: www.inc.com
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